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Seema Kumar

Founder,
SEEMA Network
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Connecting and Empowering
Women of Indian Origin
Worldwide.

"Growing up in India, I had a strong desire to
uplift South Asian women. My goal was to
empower them, break barriers, and defy
societal limits. We all possess the potential to
achieve our own personal SEEMA—our best
selves, limitless and unstoppable, capable of
changing the world.

Today, as a successful businesswoman, |
witness the immense potenfial within our
community.  South Asion  women are
trailblazers in  academia, politics, food,
fashion, philanthropy, and STEM. From
Manhattan fo Morocco and Mumbai fo
Melbourne, we are making waves.

SEEMA, a plafform designed to connect
and empower us, aims to create a powerful
network with a shared purpose of driving
positive change. Together, we will give back
and shape a brighter future for women
and girls”
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Mission @

SEEMA  Network is a dynamic platform
showcasing a monthly digital magazine and a
Sunday TV Show empowering South Asian
women globally. We connect women in
business, tech, fashion, philanthropy, art,
politics, academia, food, and science.

Our mission: Increase visibility, representafion,
and collaborafion among  South  Asian
women. Inspire change and create a befter
future for girls.

Join SEEMA: Transcend boundaries, challenge
stereotypes, and shine as a beacon of
empowerment and inspiration.

Together, let's make a difference.
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ESTIMATED
BUYING POWER

42 M

US-BASED SOUTH
ASIAN COMMUNITY

807%

MILLENIAL / GEN Z

SI50K/yr

HOUSEHOLD

/1%

GRADUATES

S0%

REAL ESTATE OWNERS

40,000

AVG. MONTHLY
VISITORS

8,050

SOCIAL FOLLOWERS

387,000

SUBSCRIBERS

300,000

CONTACTS

SUNDAYS WITH SEEMA
(*TV ASIA)

290,0007

HOUSEHOLDS (US VIEWERS)

SUNDAYS WITH SEEMA
(*TV ASIA)

/0,000"

HOUSEHOLDS (CANADA VIEWERS)
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Fditorial Calendar @

JAN | Inspire | New Year, New You

Resolutions, fitness, Self-improvement, Astrology, Home Decor, Real Estate,
Financial Independence

FEB | Love | The Love Issue

Entertaining, Valentine's Day, Books, Fashion Week

MAR | Empower | Women’s Month

Entrepreneurship, Financial Freedom, Sustainability, Social Impact, Wormen's health

APR | Wander | The Travel Issue

Fitness and Exercise, Nutrition and Healthy Eating, Music, Mental and Emotional
Well-being, Hobbies and Creative Pursuits

MAY | Connect | The Wedding Issue (Mother’s Day)

Beauty, Skincare, Haircare, Family, Relationships

JUN | Fnergize | Energize Your Life Issue

Destinations, Travel, Design, Culture

JUL | Indulge | Art & Culture

Culinary Travel, Celebrity Chef Spotlight, Healthy Eating Tips, Food Photography

AUG | Become | Back To School

Home Makeovers, Outdoor Living, Adult Education, Pregnancy, Returning to the
workforce, Kid Spaces

SEP | Shine | The Fashion

Fall Fashion, Global Fashion Weeks

. . €3
OCT | Unite | Bridal é Q@ é
Wedding, Jewelry and Designer Clothes

NOV | Treasure | Food Issue (Thanksgiving & Diwali)

Giving issue, NGOs we love, Turkey Day Desi style with recipes, Holiday Shopping.
Diwali fraditions, outfits, jewelry sweets and savory recipes

DEC | Sparkle | Holiday Issue

Cifting, Holiday celebrations




Rate Card @

Monthly Digital Magazine
Exclusive Sponsored Cover: $5,000 (Limited: ask for details)
Inside Full Page: USD $1800

SEEMA.com
Top Banner: Sponsored Article: $1,250-$1,500 (300-500 words)

Weekly Newsletter
Banner: USD $250 (USD $1000/month)

Dedicated Email:
USD $1500

TV Show - Sundays with SEEMA:
USD $2000/month (30 sec spot x 16 - 4 times a week)
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Audience Personas @

Megha, CFO

Megha is a 40-year-old South Asian
businesswoman based in America. She
holds a leadership position as the CEO of
a successful company and has worked
her way up through the corporate laodder.
Megha is known for her forward-thinking
mindsef and social consciousness. She
values her success and strives for the
best not only for herself but also for her
family and others around her. Megha
sees herself as a successful individual but
may not consider herself a role model.
She has a keen interest in luxury brands
like Gucciand Louboutins. Inher free fime,
Megha enjoys reading abouft food,
indulging in high fashion, appreciating art,
participating in philanthropy, and staying
updated on real estate frends She
actively  seeks  connections  with
like-minded wormen to share
experiences and knowledge

Neha, NYU Student

Neha is a 22-year-old student born and
raised in the US. She attends New York
University (NYU) and is passionate about
her studies and fufure career. Neha fakes
her education seriously and aspires to be
a successful professional, inspired by
women in leadership posifions in big
companies. She maintains a disciplined
lifestyle, opting for healthy choices like
salads during the week while indulging in
her cultural cuisine, such as curry, on the
weekends. Neha's wardrobe reflects her
versafility, as she dresses in business
attire during the week and embraces her
cultural heritage by wearing a saree in
the evenings.
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S?Undays
SEFEMA

Sundays with SEEMA is a felevision and broadcast series feafuring remarkable sfories of South
Asian wornen who are pushing today's imits and breaking fornorrow's boundaries, broadcast
on TV Asia, and on SEEMA TV It features the untold sfories of wormen with extraordinary
achievements as our founder, Seema Kumar, spends Sundays reconnecting with her culture:

Sundays with SEEMA, our founder, Seema Kurnar Sundays with SEEMA, our founder, Seema Kurmar, sits down with
Suneera Madhani, Co-Founder & CEO of the payment start-up Stax

Sundays with SEEMA, our founder, Seema Kurmar, sits down with Falguni Sundays with SEEMA, our founder, Seema Kumar, sits down with
Peacock, she is the Co-Founder and CEO of Falguni Shane Peacock — a Sheetal Sheth, actress and author falks about change in the industry
global luxury design house that manufactures and retails haute couture and her upcoming book, "Making Happy"

and ready-to-wear

GET IN TOUCH! advertise@seema.com






